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Craft Shopping Made Simple.




BEFORE KITTERLY...
CRAFT SUPPLY SHOPPING SUCKED.

DISASTER!




YOU END UP WITH THESE...
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*Unfinished Objects = Wasted (Time + Money)



SOLUTION...KITTERLY!

: : i Crafting
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NOW YOU GET TO SAY...



#IMADETHIS




MILLIONS OF MAKERS

US Crafters

Knit/Crochet

ccM Category #1




Women
25-35
Knit/Crochet”®

Crafters are
YOUNG

They INVEST Hours/week 10
In their Hobby [LZameic s




THEY ARE SOCIAL

Social Media About Knitting (US)

200,000

Videos

/.8M

Knitting

4.8M

Crochet




THEY GO TO EVENTS WORLDWIDE

2017 ATTENDANCE:
50,000+



Edinburgh Yarn Festival Vogue Knitting Live Events STITCHES events
Edinburgh, Scotland Nationwide Nationwide

Attendance: 10K+ Attendance: 20K+ Attendance: 20K+



CRAFTERS SPEND $$%

US Craft Spending $4 3B

Knitting/Crochet
Category #1




CRAFTING IS GOOD FOR YOU

Che New Jork Eimes 2 9 INDEPENDENT




OUR VALUE PROPOSITION

TIME TO SHOP
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CUSTOMER
WALLET

SPEND LESS SPEND MORE

lEeN (varn.com)

MORE TIME



METRICS

2018 Gross Rev: $900K
AOV: $80

$22

Quarterly Repeat Purchase Rate 6 5 %

93%

CAC:

Monthly Repeat Purchase Rate




CATEGORY EXPANSION OPPORTUNITIES

SEWING/ JEWELRY
QUILTING

$4.78B $2.5B

arket Size:



Mari Bower Elizabeth Rowen

Co-Founder & Co-Founder &

CEO Chief Merchandising Officer
BS, Electrical Engineering Bachelor of Arts

(University of Cincinnati) UCLA

myspace

Ritisic

Investors Advisors
W ventures U“ANA

Peter Mansfield Kevin Calloway

Technical Advisor
Marketing Advisor Partner, IJHANA




LET'S TALK CRAFTING

Mari Bower
mari@kitterly.com

65% $43B

Quarterly MARKET

Repeat Purchase OPPORTUNITY
Rate

$80




